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Purpose
What are the reason(s) for writing the paper or the aims of the research? Briefly refer to the theoretical underpinning of this research
Conceptual framework
Briefly present propositions, hypotheses and conceptual models here.

Methodology
Present the methodology as detailed as possible and provide justification for it.
Findings
What was found in the course of the work? This will refer to analysis, discussion, or results.
Contributions
Describe the main practical and theoretical contribution this research makes. What is new in the paper? State the value of the paper and to whom.
Practical implications
What outcomes and implications for practice, applications and consequences are identified? How will the research impact upon the business or enterprise? What changes to practice should be made as a result of this research? What is the commercial or economic impact? 
Social implications (where applicable)
How will it influence (corporate) social responsibility or environmental issues? How could it inform public or industry policy? How might it affect quality of life? Not all papers will have social implications.
Research limitations and outlook
Include suggestions for future research and any identified limitations in the research process. 
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