
Wednesday (1 July 2026) – Afternoon 

Session Timeslot Contributors  Title Location 

Welcome of 
PhDs 

15:00 – 
15:15  

Christoph Teller, Sascha Steinmann 
and Stephan Zielke  

Welcome of PhD Students Attersee 
 

Mentoring 
Session 

15:15 – 
15:45 

Sascha Steinmann and Stephan 
Zielke 

The Only Back-Up Plan Is to Get Back Up Again:Learnings 
Along the Journey from PhD Student to PhD Supervisor 

Attersee 
 

PhD 
Presentations 

15:45 – 
18:00  

Mentors and PhD Students Presentations by Students, Feedback by Mentors Attersee 

Sounding 
Session 

17:00 – 
18:00 

Christoph Teller 
 

Sounding for Special Issue in IJRDM Mondsee 

18:00 – 20:00, Welcome Reception, Food and Drinks in Teichwerk (floating restaurant at the pond on campus), 
Meet for the walk at 17:45 at House of Schools 

 

Thursday (2 July 2026) – Early Morning 

Session Timeslot Speaker  Title Location 

08:00 – 08:30, Welcome Tea and Coffee 
Welcome 
Address 

08:30 – 
08:45  

Stefan Koch (Rector)  Welcome at JKU Attersee 
 

Official 
Welcome 

08:45 – 
09:00 

Christoph Teller (Conference Chair)  Opening of the Conference Attersee 

Keynote 1 09:00 – 
09:45 

Franz Koll (CEO of Intersport Austria 
Group) 

Retail Experience and Human Centricity as Strategic 
Competitive Advantage 

Attersee 
 

Keynote 2 09:45 – 
10:30 

Jürgen K. Lenzeder (Head of Sales 
and Marketing at Porsche Austria) 

Driven by Dreams. How Passion and People shape the 
Porsche Brand 

10:30 – 10:45, Tea and Coffee Break 



Thursday (2 July 2026) – Late Morning  

Session Timeslot Author(s) Title Location Session 
Chair 

A1: AI, 
Technology & 
Digital Retail 

10:45 – 
11:15  

Nina Kolar, Aleksandra Pisnik Socio-Technical Tensions in AI Adoption in Physical 
Retail: A Sentiment Analysis 

Attersee 
 

Frasquet 
Del Toro 
 11:15 – 

11:45 
Marianne Auffret, Karine 
Picot-Coupey 

From Store Digitalization to the Phygital Store: Moving 
Beyond Digital Tools Through their Functions 

11:45 – 
12:15 

Alexander Loecker, Tina 
Neureiter, Robert Zniva 

Guided Digital Customization: How Personal Service 
Reduces Consumer Confusion 

A2: 
Consumer 
Behavior 

10:45 – 
11:15 

Olivia Lina André, Dirk 
Morschett 

AI-Mediated Decision-Making in Online Shopping Mondsee 
 

Teller 
 
 11:15 – 

11:45 
Masoumeh Hosseinpour, 
Sascha Steinmann 

In-Store Technologies and the Experience of Negative 
Emotions: A Systematic Literature Review 

11:45 – 
12:15 

Samadhi Kammanthi, 
Stephan Zielke 

Social Media versus Search Engines in Generation Z 
Customer Journeys 

A3: Retail 
Experience & 
Customer 
Journey 

10:45 – 
11:15 

Sofia Laudani, Susanna 
Graziano, Maria Grazia 
Cardinali 

The Combined Effect of Space Allocation and In-Store 
Communication on Category Performance and Search 
Efficiency 

Wolfgangsee 
 

Mayr 
 

11:15 – 
11:45 

Donal Rogan, Maria 
Piacentini, Gillian Hopkinson 

Ethnic Shops: Intercultural Interplay in the Retail 
Experience 

12:15 – 13:00, Networking Lunch at House of Schools 
 

 

 

 



Thursday (2 July 2026) – Early Afternoon  

Session Timeslot Author(s) Title Location Session 
Chair 

B1: 
Sustainability 
& Circularity 

13:00 – 
13:30 

Madeleine Dowek, Aseem 
Kinra 

An Analytical Framework for Achieving Agri-Food Supply 
Chain Resilience - A Design for Research 

Attersee 
 

Zielke 
 
 13:30 – 

14:00 
Alessandro Iuffmann Ghezzi, 
Francesca Negri 

Selling Second-Hand Online: Gen Z Motivations and the 
Circular Customer Experience on C2C Platforms 

14:00 – 
14:30 

Cordula Cerha From Awareness to Engagement: Acceptance of the Austrian 
Single-Use Deposit Return System (DRS) Across Generations 

B2: 
Consumer 
and Shopper 
Behavior 

13:00 – 
13:30 

Alvina Gillani, Smirti Kutaula Factors Influencing Inconsistent Consumer Behavior in Fair 
Trade Markets 

Mondsee 
 

Brusset 
 

13:30 – 
14:00 

Germán Zambrano, Haydeé 
Calderón-García, Teresa 
Fayos, Mtxel Cotarelo 

Do Sustainability, Experience, and Quality Determine 
Supermarket Customer Commitment in the Latin American 
Context? 

14:00 – 
14:30 

Marta Frasquet, Pankhuri 
Saxena 

Quick Commerce Consumer Expectations: A Study Based 
on India 

B3:  Retail 
Technologies 
 

13:00 – 
13:30 

Erdem Galipoğlu, Stephan 
Zielke, Herbert Kotzab, Işık 
Özge Yumurtacı Hüseyinoğlu 

From Leaflet Purists to Omni-Channel Integrators: An 
Empirical Typology of Mobile App Strategies 

Wolfgangsee 
 

Teller  
 

13:30 – 
14:00 

Alina Both, Sascha 
Steinmann, Klaus Grunert, 
Malene Lund 

Mobile Retail Shopping Apps and Consumer Responses: A 
Thematic Literature Review 

14:00 – 
14:30 

Nikola Scherleitner, Teresa 
Schwendtner, Christoph 
Teller 

Retail Patronage in Technology-Driven Retail Environments: 
The Enduring Value of Human Relationships 
 

14:30 – 14:45, Tea and Coffee Break  
Special 
Session I 

14:45 – 
15:30 

Michael Gusenbauer The Next Generation of Evidence Synthesis. How AI 
Transforms Literature Reviews and Meta-Analysis 

Attersee 

15:30 – 15:45, Tea and Coffee Break 



Thursday (2 July 2026) – Late Afternoon  

 

Session Timeslot Author(s) Title Location Session 
Chair 

C1: Retail 
Strategy & 
Supply Chain 

15:45 – 
16:10 

Giulia Tardelli, Daniele Dalli Trade Marketing as Organizational Integrator: The 
CIRP Framework 

Attersee 
 

Zielke 
 

16:10 – 
16:35 

Herbert Kotzab, Julia Fischer Wholesale Trade as an Institution of Coordination – A 
Transaction Cost and Resource-Based Foundation 
Through Trade Functions and Marketing Flows 

16:35 – 
17:00 

Dušanka Gajdić, Kristina Petljak, 
Herbert Kotzab 

Conceptualizing Collaboration, Trust, and 
Performance in Agri-Food Supply Chain 
Management: A Systematic Literature Review and 
Frame of Reference 

C2:  
Sustainability, 
Resilience & 
Technologies 

15:45 – 
16:10 

Zsolt Matyusz, Dániel Kostyal, 
Bence Pistrui 

The Effect of Digital and Green Dynamic Capabilities 
on Firm Performance in the Hungarian Retail Sector 

Mondsee 
 

Mayr 
 

16:10 – 
16:35 

Madeleine Dowek, Aseem Kinra Orchestrating Resources for Sustainable and 
Resilient Food Supply Chains 

16:35 – 
17:00 

Edit Juhász Humanoid Robots as Low-Interference Social Actors 
in Retail Service Environments 

17:00 – 17:15, Tea and Coffee Break 
Keynote 3 17:15 – 

18:00 
Marie-Louise Schnurpfeil (CEO of 
Linz Tourismus) 

Take a Risk – Visit Linz: Promoting an Unusual Tourist 
Destination 

Attersee Teller 

19:30 – 22:00, Dinner at Zur Liesl (Peter-Behrens-Platz 1, Linz)  
Departure by public transportation at 18:45 (meeting point House of Schools) 



Friday (3 July 2026) – Morning   

 

Session Timeslot Author(s) Title Location Session 
Chair 

08:45 – 09:00, Tea and Coffee Break 
Keynote 4 09:00 – 

10:00 
Silvio Kirchmair (CEO of 
umdasch) 

When Markets Fall: Strategic Responses to Structural 
Decline 

Attersee Teller 

10:00 – 10:15, Tea and Coffee Break 
D1: CSR, 
Sustainability, 
Circularity 
 

10:15 – 
10:45 

Virginia Vannucci, Daniele Dalli The Stigmatizing Store: Body Inclusivity in Fashion 
Retail 

Attersee 
 

Kotzab  
 

10:45 – 
11:15 

Philip Lechner, Patrick 
Ladendinger, Robert Zniva, 
Wolfgang Ziniel, Thy Nguyen 

Investigating Direct-to-Consumer Activities in the 
Agricultural Sector – An Exploratory Study 

11:15 – 
11:45 

Katharina Hofer, Constanza 
Bianchi, M. Abu Saleh 

CSR Consumer Perceptions, Branding, and Online 
Behavioral Consequences – A Cross-National Study 
in the Fashion Retail Industry 

D2: Creativity 
and 
Innovation in 
Retail 

10:15 – 
10:45 

Michael Benson, Keith Glanfield Marketing Myopia in Food Retail: Category 
Management, Supplier Power and Food 
Environments 

Mondsee 
 

Mayr 
 

10:45 – 
11:15 

Elizaveta Proniukhina Keeping Bridles on Creativity: How Constraints 
Perception Shapes Innovative Work Behaviour 

11:15 - 
11:45 

Janice Rudkowski Twenty Years of Makerspace Literature: Making 
Space for Third Places, Prosumers and Learning 

D3: 
Omnichannel 
& Platform 
Retailing 

10:15 – 
10:45 

Ena-Yuritze Baron-Lopez, Maria-
Jose Miquel-Romero, Alejandro 
Molla-Descals 

Emerging Market Omnichannel Retailing and Brand 
Equity 

Wolfgangsee 
 

Brusset 
 

10:45 – 
11:15 

Yu Chen Retail Platform Success: Product Distribution 
Systems or Social Infrastructure? 

11:45 – 13:00, Networking Lunch at House of Schools 



Friday (3 July 2026) – Afternoon 

Session Timeslot Author(s) Title Location Session 
Chair 

Special 
Session II 

13:00 – 
14:30 

Kathrin Mayr, Iuliia Gretskova Teaching Smarter, Not Harder (AI in Teaching)  Attersee Teller 

14:30 – 14:50, Tea and Coffee Break 
E1:  Retail 
Innovation 
and Inclusion 

14:50 – 
15:20 

Kathrin Mayr, Sarah Amsl, 
Teresa Schwendtner, Christoph 
Teller, Herbert Kotzab 

The Dark Side of Last Mile Logistics Attersee 
 

Kotzab  
 

15:20 – 
15: 50 

Johannes Brandstetter, Nikola 
Scherleitner, Nejla Mamutovic, 
Almina Besic, Christoph Teller 

Belong, Contribute, Thrive: Migrant Inclusion as a Lever 
for Retail Productivity 

E2: 
Sustainable 
Retailing & 
Human 
Capital 

14:50 – 
15:20 

Kathrin Mayr, Christoph Teller Green by Design: The role of digital technologies in 
shaping consumers' green behavior in retailing 

Mondsee 
 

Frasquet 
Del Toro 
 15:20 – 

15: 50 
Sophie Weidinger, Kathrin Mayr, 
Christoph Teller, Ernst 
Gittenberger 

Customer Interactions and the Gap Between 
Employees’ Intention to Stay and Loyalty in the Retail 
Sector 

15:50 – 
16:20  

Sophie Weidinger, Iuliia 
Gretskova 

Employer Branding in the Retail Industry: Dimensions 
and Employee Perceptions 

16:20 – 16:30, Tea and Coffee Break 
Plenary 
Session 

16:30-
17:30 

Christoph Teller Award Ceremony and Next Conference Venue Attersee Teller 

19:00 – 23:00, Conference Dinner at Pöstlingberg Schlössl (Am Pöstlingberg 14, Linz) 
Bus Departure at 18:30, from House of Schools 

 

Saturday (3 July 2026) – Morning 

Optional: Guided City Tour, 09:00 – 11:00, Meeting point: Hauptplatz (Hauptplatz 1, Linz) 




